
Branded Stock



WHAT IS BRANDED 
STOCK?

Cherrydeck Branded Stock is the new way to create custom visual 
content quickly, cost-effectively, and stress-free.

No shoot planning, no budget commitments. Think of it as a way of 
buying stock photos that are tailored to your needs and brand.

Your custom content will be presented in a private marketplace, that 
you have access to for 1 year. Access ready-to-use visual assets, 
whenever you need it.



WHAT ARE THE 
BENEFITS?

1. It’s tailored. Branded Stock is tailored to your needs. Creatives 
will produce content with your products, your guidelines, and 
at your scale.

2. It’s cost-effective. This option, you pay only for results. Avoid 
costly production projects and agency fees. 

3. It’s easy and time-efficient. The ease of the process and 
production management from our side saves you time. No 
sourcing content, organizing shoots, or finding talent.

4. It’s simple. Whenever you need content, you have an easily 
accessible private content library with everything in one place!



BRANDED STOCK 
CLIENTS

Companies such as Blackroll, Edzard, and La Mer are already 
trusting Cherrydeck Branded Stock to create their content. 

o Blackroll received a total of 882 images from 4 separate photo 
shootings, in just 12 days. 

o Edzard received a total of 740 images from 5 photographers in 
3 countries, in just 15 days. 

o La Mer received a total of 713 images from 3 photographers in 3 
countries, in just 14 days.



THE PROCESS IS SIMPLE

1. 
Submit your 

brand 
guidelines

2.
Receive creatives’ 
addresses + ship 

products

3. 
Wait ca. 2-3 

weeks

4. 
Receive link to 

Custom Content 
Library

5. 
Select content you 

would like to 
purchase

6. 
Repurchase 

whenever you need 
content



SUBMITTING YOUR 
BRIEF

In order to submit a brief, you can fill out our guidelines form and 
upload an existing document. 

Typically, the more details you provide, the more suitable content 
you will receive. 

For more tailored custom content please provide a rough time 
frame, examples of do’s and don’ts, whether you require models, 
what products you will ship where you can ship to, etc.

https://cherrydeck.typeform.com/to/nC7U3hoC?


PAST BRIEF EXAMPLES — GUIDELINE FORM

Consideration Points:

o Share the formats you need for your
content (often influenced by the 
channels you will use the content for; 
Social Media, E-Commerce, etc.)

o State if you need models. If so, what 
should they look like?

o Specify on the vibe of the photos and 
what your content ‘must haves’ are

o Share no-go’s and an existing file 
showcasing your brief (see next slides)



Consideration Points:

o Do’s and Don’t Examples allow 
for the creative(s) to get a better 
feel for your brand

o Include keywords that describe 
your brand

o State what works in an image/ 
what should be improved

o Please share your briefing in 
English

PAST BRIEF EXAMPLES — DO’S AND DON’TS



PAST BRIEF EXAMPLES — PRODUCT LIST

Consideration Points:

o State what products you will share with the 
creatives

o If the product has more then one use, 
please explain how the products should be 
shot.

o For example, Carafe for alcoholic drinks 
and non-alcoholic drinks

o Possibility: Describe a brief idea of how the 
product should be shot.



PROCESSING THE 
BRIEF

Based on your brief, we will publish the job on our Opportunities 
Page and start our search for the best creatives for the project. 

Once we have filtered through suitable candidates, we discuss the 
decision internally before briefing the selected photographers 
about the project based on the details you provided. Through this, 
we ensure that your expectations are met.


